Dear Heather,
Thank you again for your engagement with this project, and to the students especially. 
As I said, we have been so impressed with the standard of their work. To quote one of our group members, “This is better than I would have expected from many of the designers I have worked with in 30 years of working in media – these designers have a bright future”
We greatly appreciate the depth of thinking that has clearly gone into responding to our brief, which whilst not necessarily complicated, did call for flexible ideas capable of being used in various contexts. The way in which the students have explained and illustrated their thinking processes, particularly in the development of their respective logos, is excellent.

Overall, we felt options 2 and 4 were the strongest at present in terms of the brief and we would love to see them further developed as detailed below. However, we felt that all the submissions have merit, and hope that the following comments are helpful to the students.

CONCEPT 1
We really like the character at the heart of Concept 1. It brings lightness and humour and is a great vehicle for bringing the route to life, conveying its leisure aspect, and helping to communicate messages (e.g. ‘not sure where to go?’). It also works well inserted into photographs, making it very versatile. 
The additional logo was a clever idea too. The use of the shape of the route and its association with a bird's head/bill was a nice touch.
Concept 1 was also praised for its bright and vibrant feel. It has a strong feel of country and coast. 
Aspects to work on
Although the thinking given to cycling/wheeling in construction of the logo is clear, we don’t feel the use of the circle/sun sufficiently strongly conveys these other activities, especially when the dominant character is so clearly walking, so the overall impression remains that this is a walking route.  We’re not sure how this could be achieved in a single logo, but could s/he be doing other things?
Another possibility (but one further down the line) is that this character might work well for a children/family-orientated version of the trail map…
We appreciate the attention given to colour contrast against white. However the blue and green which dominate the logo, don’t have such good contrast against one another, see ‘Graphical Objects’ on the WebAIM colour checker (1.78:1). Note, the darker blue against the green would achieve sufficient contrast (3.06:1), or the two colours broken by a stronger band of a third colour.

CONCEPT 2
We feel Concept 2 has a highly professional feel and is to be commended for that. 
The logo has a strong, memorable shape to it, and its meandering lines really represent well the internal landscape and coastal character of this area. 
The developmental thinking behind the logo is clearly conveyed and demonstrates well its versatility in use (eg arrow markers, flag, inclusion of distance etc). It is easy to see how it could be used easily in black and white, print, web, merchandise etc. One group member commented that “the integrated distance markers reminded me of the ones painted directly on paths in Japan”.
We also like the thinking that has gone into the site ‘key’ (eg path and terrain types, cafes and toilets etc) 
The palette is strong in respect of contrast and we appreciate the thinking behind it.
Aspects to work on
The colour choices feel perhaps a little serious for the spirit of the route, and also better at conveying a woodland trail than water? Could some brighter colour choices be explored (these may still be strong/deep), and include more of a watery feel too? It’s a year-round route of course, but a different colour palette might help convey a lighter, more summery feel, which overall is our preference.
We like the attempt to incorporate the S, C and G into action icons, but we’re not sure these are entirely clear in practice.
Finally, whilst we really like the directional signage, this works only where there is space for it (eg on signposts with ‘arms’). It would be good to see how the logo could be adapted for use on a waypoint post, where there are no arms, but still a need to indicate direction?

CONCEPT 3
We like the use of the bold palette, and we also appreciate the thinking that has clearly gone into inclusion. It is true that sometimes a simple solution can work, and that it is easy to overcomplicate things in the attempt to be inclusive!
As for Concept 1, we also like the imaginative use of the route outline as a feature of the logo.
Aspects to work on
In terms of colour contrast, the yellow wouldn’t have sufficient contrast against white for both text and graphical objects (see WebAIM contrast checker: https://webaim.org/resources/contrastchecker/)
We also feel that despite the defence of a simplistic style to ‘reflect inclusivity’, in this instance the design development is not sufficiently thought through for the various needs and contexts we set out in the brief. For example, if the student felt that the simple ‘route outline’ icon would work sufficiently well as a logo across all scenarios, it would have been good to see this demonstrated in practice with mock-ups. 
The message of the route itself (what it is, and who its different users may be) is not conveyed strongly or clearly enough in its current form. 

CONCEPT 4
We love the level of thinking that has gone into the creation of this logo and its supporting pictograms (the walking, cycling and wheeling icons particularly). Together it/they convey a strong story and we can clearly see how they could work well on different kinds of signage along the route; likewise on any supporting website etc (the attention to a pattern background is a nice thought), and merchandise (great baseball cap!).
Much thought has also gone into the colour palette (without checking the colour contrasts for each of the pairings, which we assume work ok). The choices give us great options for different user types or landscape scenarios whist still retaining an overall consistent sense of identity. 
Taken together, the logo design, colour palette and font choice convey the right kind of happy, summery, leisure feel.  
We particularly like the tear-shaped pole signage on the ‘Our signage’ slide, which makes for very effective directional signage when space is restricted.
Aspects to work on
Although the thinking behind the various pictograms is great, we feel their sheer number might serve to dilute a strong route identity. Therefore we feel the pictograms on the ‘Our Art’ slide, depicting ‘Seaside’, ‘Riverside’ and ‘Direction’ for example, should best not be used on their own. Instead, wherever the SGC is advertised, a version of the full logo should be used, e.g. as shown on the black Point Clear post on the ‘Our signage’ slide (but not as shown on the Point Clear or Clacton versions). 
We would retain though the pictograms for walking, cycling and wheeling, which we can imagine working well in addition to the main logo for a webpage or flyer for example, or where individual user-based info is necessary.
Similarly, given the range of colour possibilities within this concept, which do certainly complement one another, one thing to think about would be ensuring consistency of meaning in their various uses. 

SUMMARY
Overall we feel Concepts 2 and 4 are the strongest for our purposes and we would be interested to see developed further. 
We do not feel we could use Concept 3 but would like to pass on our thanks and encouragement to that student, nonetheless. 
As said, there are aspects of Concept 1 which we liked a lot, and this has given us food for thought about possibilities further down the line, were we to develop SCG resources aimed more specifically at families. 
Again, we are so impressed with the students’ work and it is as hard to let go of a concept as it is to choose an overall favourite.


